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Entry through
convenience, the
slippery slope for

marketers




Data accumulation ande
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Why should you care
about who owns the
marketing data’

acentrenews.uk/story/smes-in-uk-ireland-face-rising-data-hosting-sovereignty-fear - 1 Oct 2025




What 1s digital

sovereignty

Digital Sovereignty is the idea that
people and nations should have the

right and ability to
without being

dictated to by technology providers. It
encompasses both digital governance
and data sovereignty.

ationworld.com/news/69308/half-of-organisations-now-see-data-

ial - February 2025
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What about data

sovereignty

Control over the data that an
organisation generates, including
where it’s stored, who can access it,
and how it can be used.

illions-flow-us-clouds - September 2025



Why should you care
The regulatory perspective







Why should you care R 5

The business perspé
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Experience layer

Front end site ] ( Ecommerce shop 1 [ POS in-stare 1

e -

—— — = amm Em—

, Advertising screens 1 [ Mobile applications j [ ... and more

e s e f ------------------- -~ Introducing the Open DXP model.

Multiple front-end use

of content
 —— v e Fullyintegrated via APl / integrations between
[ (Headless, if needed) Content Management System J tOO‘ | S

e Avoid vendor lock-in - fully control every part of
your marketing stack
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@ Fully extendable
[ Customer Data Platform ] [Markeﬂng Automation F'LatfurmJ :
|

X - - E}E:t?f!rld_cnrlte_n} layer y
¢ e DIY or work with a sovereign cloud Saa$S
p provider who respect digital sovereignty
Al/ML Layer J
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Inspired by Dropsolid’s DXP structure
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Mautic central engn
for personallsatlo‘n

automation =

ontact's segments

ure segment Check if Asset downloaded (EUEIN LT Ll L LT Ll e 4]
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4 a:'n & Filter by Contact points = 24 |sthere product interest?

y account manager

|'. within 1 day |

ola

Send or schedule email Send or schedule email
18 Send webinar invitation 17 Send re-engagement campaign

Change tags
| 19 Add webinar invite Oct 2025 tag



Benefits to ¢ Loenc
of offering more
than ‘j ust’ a website



Extended, fully
integrated service
offerin g



Long-term clien
relationswith
recurring revenue
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Differentiation
amongst the crowd;
forward th1 1 kimg




and sovereignty




Benefits to
organisations of
developing a
sovereign
marketing stack




True Ownership and . ,
control over your » "
customer data
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Unlock innovation and
customisation to meet
the needs of your-
organisation. :": \ _




Future-proot your

technology and skills
across the
organisation
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and predictabi

Improve cost co
expenditure






Assess, plan,
partner, provide

https://i




With your help we
can empower '
marketers with

Full transparency

Full access
Across the full Sta(;_l ~



Want to learn abou
Mautic 2

-
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What questions canl answer?

ruth.cheesley@mautic.org

speaking.ruthcheesley.co.uk for slides, recording,
links and resources




