Understanding Mautic

Enhancing the Digital Experience with
Marketing Automation

@ mautic

Ruth Cheesley - Mautic Community Manager
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Short Background

About Mautic: About me:
Started as an Open Source marketing Ruth Cheesley
automation project in 2014 - mautic.org Mautic Community

Manager, Acquia

Commercial business offering Mautic
Open Marketing Cloud SaaS (Mautic My background:
Inc.) established in 2016 - mautic.com b

18 years Open Source user & contributor
(Joomla!, Kubuntu and Mautic)

Mautic Inc. acquired by Acquia in May
2019, Acquia supporting the Mautic
community in a similar way to how they e Power user of Mautic
support Drupal. e Based in Ipswich

e Built & grew a full-service digital agency

B @RCheesley @



/
WAIT ... DIGITAL EXPERIENCE?
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Creating a consistent,
personalised brand
experience across multiple
touchpoints in all channels
used by the customer and the
company
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Show of hands:

| feel my company/organisation
provides a good, consistent
digital experience across all
channels
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73% of brands can’t provide a consistent experience
across their different digital channels

34% of respondents are not effective at uniting data
from their web and mobile sites

71% of brands can’t action customer insights in real time

39% of respondents are not effective at uniting data
from their websites and mobile apps

ital Experience Report Clicktale/CX Network - March 2019 @QChEESley @
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Mautic Is a fully-featured, Open
Source Marketing Automation
platform which automates and
measures marketing efforts,
INtegrating and personalising digital
oroperties in all channels, delivering
seamless customer experiences.

Ia Nepriakhina on Unsplash @QChEES|E}’ @




Mautic Solves Critical Digital Marketing
Problems
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SOUNDS GREATIHOW DO | GET STARTED?
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Mautic tracking settings

Insert following code at the end of the web page before ending </body> tag. Mautic Landing Pages are tracked automatically. Use this only to track 3rd party websites.

<scripts>
(function(w,d,t,u,n,a,m){wl'MauticTrackingObject']=n;
winl=wln] | | function(){(wln].q=winl.q||[]).push{arguments)},a=d.createElement(t),
m=d.getElementsByTagName(t) [0];a.async=1;a.src=u;m.parentNode.insertBeforel(a,m)
}) (window,document, 'script', 'https://sales-demo.mautic.net/mtc.js’, 'mt');

mt(‘'send’', ‘pageview');

</script>
N o ST ——— o i e e

% https://sales-demo.mautic.net/xw-test-lp Page hit August 24, 2018 11:04 am
% https://sales-demo.mautic.net/xw-test-lp Page hit August 24, 2018 11:02 am
% https://sales-demo.mautic.net/xw-test-ip Page hit August 24, 2018 11:02 am
% https://sales-demo.mautic.net/xw-test-lp Page hit August 24, 2018 11:02 am
“ https://sales-demo.mautic.net/xw-test-lp Page hit August 24, 2018 11:01 am
% https://sales-demo.mautic.net/xw-test-lp Page hit August 24, 2018 10:59 am

%, https://sales-demo.mautic.net/xw-test-lp Page hit August 24, 2018 10:59 am




Or ... use one of the many CMS integrations!
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GOoToAsSSISt MaslChimp Outlook Clearbit Gmail Drupal WordPress

GEecMEY

Rackspace Instagram GoToMeet. GolToWeD.... LinkedIn Facebook
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Integrations

. S3 et CRM

) mautic

Amazon S3 Mailto Constant C.. Zoho Twilio Sugarcrm Salesforce
ll_,ﬁ_..
4 r ( D
Clearbit .’

GO TOASSISE MailChimp Qutloock Clearbit Gmail Drupal VWordPress

™ Customise Mautic with Plugins, Integrations and REST
AP

Rackspace Instagram GoToMeet... GoToWebl.. Linkedin Facebook Twitter
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Q mautic

Get The Free eBook

First name Last name

Unsubscribe Company?

SUBMIT

[

Lead Nurturing Best Practices

TOP 10 TIPS FOR CONVERTING LEADS INTO
OPPORTUNITIES

Did you know that when using marketing automation
to nurture leads, users have a 53% higher conversion
rate than non-users? Download this new eBook from
Mautic and learn how you can apply best practices to

your campaigns to grow your pipeline,

ABOUT MAUTIC

Mautic offers modern marketing automation

) L - - - - - - . - - - - - -



DOWNLOAD FOLLOW:
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Focus items (Including exit intent)

i (@ lowglyoamiclnderplan som

Cif and image from Cactus Automation
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Progressive Profiling

Automatically gather new,
different iInformation from
your return visitors

Move contacts between
segments based on new
INformation

Automatically deliver relevant
content based on their needs
and INnterests
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Audience Segmentation

'» Build Target Lists Based on Demographic/Behavioural Data
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Drag & Drop Campaign Builder
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™ Launch Personalised, Multi-channel Campaigns Quickly
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Dynamic Content

Tailor your email content based on user demographics or behaviour

Mairtie Team s Roiii 3 TRLE
August Traved Mews from Ak

* Region?2

AAN wacation decopnts, decowenes, and dasbrabors

Wi In youst Browser

Mautic Team =% it bt i P @
August eUpdate e

A8 spmoailon dmcoumis, decowensa. and deslmaficrs

Wiew in your eowsas

August eUpdate
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Gal your FREE quole on trusied Insurancs from AAAl Call BEE-L48-4524 now for & AAA
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Dynamic Content

Apply the same tactics on your website

FEATUREL ARTICLE

CMO Se

crets with Robin Saitz
AD shares hiow her training as an engineer - and as a 25vea
nder and fundraiser - has inllugnced her approach o markelin

SEE ROBIN'S SECRETS
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NUGLEUD
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Mautic Named Tech ROI Award
Winner By Nucleus Research
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RESEARCH

ROI
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' Named Tech ROI Award
r By Nucleus Research

HEAD ABDUT OUR LATEST AWWARD

1 iTeal achioen SR Rl

* U n known READ ABOLIT QUR LATEST AWARD
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Email Templates
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A/B Testing
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Integrated Campaign Reporting
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Mautic Community - Open Sprint

62 SIgN UPS
~40 contributors

6.-7. April 2020, Online



Community Team

https://contribute.mautic.org/community-structure/governance

@RCheesley @



Community Team

@ mautic
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e |aunched new dashboard
dashboard.mautic.org

Community Team

e |aunched community
handbook

contribute.mautic.org

e |[aunched Meetup Pro account
meetup.com/pro/mautic

e Held first Community Sprint

e Organising MautiCon 2020!

Vision: To have more people contributing to the
Mautic project

%’ @RCheesley @



Community Team

e Help organise Mauticon

e Create acampalgn to invite
contributors re-engage

e Build resources to support
new meetup organisers

and more .....

Vision: To have more people contributing to the

: : Mautic Community Team on Trello
Mautic project

%’ @RCheesley @




Education Team

@ mautic
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e [aunched new documentation
portal docs.mautic.org

e Established new forum
categories by country and
language

e Developing new
knowledgebase kb.mautic.org

e Reviewing YouTube videos &
updating

Vision: To improve the resources available for new
and established users to learn how to use Mautic

3’ @RCheesley @



e Write/edit documentation
and knowledgebase articles

e Review, plan and create
video resources

e Moderate/curate forums

And more ...

Vision: To improve the resources available for new

and established users to learn how to use Mautic Mautic Education Team on Trello

%’ @RCheesley @



e Actively pursuing 18 trademark
reports

e Establishing a consolidated
budget for the Mautic
Community

e Reviewing and updating the
Trademark Policy

Vision: To safeguard and manage the legal and
financial aspects of the Mautic community

%’ @RCheesley @




e FEstablish workflows to deal
with trademark reports

e Developacommunity
budget

e Build a process for team
leads to propose an annual
budget and track their
spending

And more ...

Vision: To safeguard and manage the legal and Mautic Legal & Finance Team on Trello

financial aspects of the Mautic community

%’ @RCheesley @



Marketing Team

@ mautic
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e Attended the leading EU Open
Source conference FOSDEM

e [aunched new mautic.org site
on Drupal

e Developing audience personas
and launching new campaigns
to promote Mautic & support
Nnew users

e About to re-launch the Mautic
Moment community

Vision: To promote Mautic to new and potential newsletter
users and develop an awareness of the Open
Source project

) @RCheesley @



e Plan and deploy drip
campaign for new users

e Create a pitch deck for
organisations to promote
Mautic

e Create new visuals for social
media

And more...

Vision: To promote Mautic to new and potential

users and develop an awareness of the Open
Source project

Mautic Marketing Team on Trello

) @RCheesley @



Product Team

@ mautic
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e Shipped 3.0 alpha and beta
releases

e Shipped 2.16.1 & 2.16.2 releases

e Developing the future vision
and roadmap for Mautic

e Implementing a new
branching method and
time-based releases

Vision: To manage all aspects of the product
release cycle and roadmap for the Mautic Open
Source project

%’ @RCheesley @



e Triage issues and PR's
e |ead the next release (3.0.1)

e |mprove test coverage

e |mprove code samples and
tutorials In developer docs

And more ...

Vision: To manage all aspects of the product
release cycle and roadmap for the Mautic Open
Source project

Mautic Product Team on Trello

%’ @RCheesley @



Thank you

What questions can | answer?

@ mautic

Ruth Cheesley
Mautic Community Manager
ruth.cheesley@mautic.org
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